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• What is OSHA?
– Mission
– Makeup

• OSHA Resources
– Internet
– Personnel
– Programs
– Publications

Topics



OSHA General Information

• O ccupational
• S afety
• H ealth
• A dministration

• Created by OSH Act of 1970, began 
operation in April 1971



OSHA’s Mission

• " . . . to assure so far as possible every 
working man and woman in the Nation 
safe and healthful working conditions and 
to preserve our human resources."



OSHA’s Strategic Plan

• Reduce injuries, illnesses, fatalities
• Focus on industries with high rates
• Focus on specific hazards

– Amputations, electrical, noise, trenching, fall 
hazards, forklifts, struck-by, lead

• Hispanic, youth, hard to reach employers 
(small businesses)



Need for Legislation

• In 1970, Congress 
considered these annual 
figures:
– Job-related accidents 

accounted for more than 
14,000 worker deaths

– Nearly 2-1/2 million 
workers were disabled

– Estimated new cases of 
occupational diseases 
totaled 300,000



OSHA Composition

• Coverage provided either directly by 
federal OSHA or through an OSHA-
approved state program

• 10 Regions 
• 26 State operated programs
• 4 dual programs
• ~1100 inspectors nationwide



Recent Statistics



Compliance Assistance Specialist (CAS)

• Provides compliance advice and 
assistance to businesses (especially small 
businesses), labor affiliates and other 
stakeholders within the Area Office 
jurisdiction.

• 100%, full-time compliance assistance



OSHA Website

www.osha.gov

Free fact sheets, 
guidance documents, 
pocket guides and 
hundreds of other 
publications.

Industry and hazard 
specific information.



OSHA Compliance Assistance



Small Business Assistance

• Office of Small 
Business Assistance

• Point of contact 

• Advocate 

• Someone inside OSHA
working for you



Helping Small Business

• Free on-site 
consultation 

• SHARP honors safe, 
healthy companies

• Compliance 
assistance specialists 
in every area

• Resources, materials 
and training 



Small Business Resources

• Web pages

• Handbook

• Consultation

• Tailored programs



OSHA Publications
(www.osha.gov)



QuickCards

Laminated pocket 
cards provide 
straightforward 
information on how to 
stay safe and healthy. 

In English, Spanish 
and other languages.



QuickTakes

Twice monthly newsletter 
helps you track the latest 
trends and learn about 
new safety and health 
tools and services.



Local Newsletters

• Many OSHA area offices develop and 
publish their own newsletters

• Contact the CAS to find out and subscribe
– http://www.osha.gov/dcsp/compliance_assista

nce/cas.html



Spanish Resources

Spanish-language 
publications, toll 
free number and 
website. 

Spanish-speaking 
compliance officers 
in each region. 



OSHA e-tools



OSHA e-tools



OSHA QuickStart

Step-by-step guide to 
help identify major 
OSHA requirements 
for your business. 



Step 1: OSHA Requirements That 
Apply To Most General Industry 

Employers

Step 2: OSHA Requirements 
That May Apply To Your 

Workplace













Step 3: Survey Your Workplace for 
Additional Hazards



Workplace Surveys
(Worksite Analysis)

• OSHA 300 logs
• Checklists (Small Business Handbook)
• OSHA eTool: Hazard Awareness Advisor
• Workers’ Compensation Insurance Carrier
• OSHA Consultation – (970) 491-6151
• Private Consultants





Step 5: Train Your Employees



Training Resources

• Numerous training resources available on 
OSHA’s web pages including: 
– General Industry 10-hour topics
– Industry or hazard specific topics



Step 6:Recordkeeping, Reporting 
and Posting 





Step 7: Find Additional Compliance 
Assistance Information





OSHA Statistics



Searchable Statistics

• Company Inspection History
• Inspections conducted within a specific 

SIC
• Most Frequently Cited Violations for SIC 

code
• Specific accident investigations
• Industry Profile for an OSHA standard
• Links to BLS and Federal Worker data



Cooperative Programs



DisclaimerDisclaimer

• This information has been developed by an OSHA Compliance 
Assistance Specialist and is intended to assist employers, 
workers, and others as they strive to improve workplace health 
and safety.  While we attempt to thoroughly address specific 
topics, it is not possible to include discussion of everything 
necessary to ensure a healthy and safe working environment in a 
presentation of this nature.  Thus, this information must be 
understood as a tool for addressing workplace hazards, rather 
than an exhaustive statement of an employer’s legal obligations,
which are defined by statute, regulations, and standards.  
Likewise, to the extent that this information references practices 
or procedures that may enhance health or safety, but which are 
not required by a statute, regulation, or standard, it cannot, and 
does not, create additional legal obligations.  Finally, over time, 
OSHA may modify rules and interpretations in light of new 
technology, information, or circumstances; to keep apprised of 
such developments, or to review information on a wide range of 
occupational safety and health topics, you can visit OSHA’s
website at www.osha.gov.
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Federal Citizen Information Center
Office of Citizen Services

U.S. General Services Administration
Teresa Nasif, Director

April 16, 2007

Getting A Straight Answer from Getting A Straight Answer from 
the Governmentthe Government
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Our Information Channels

We provide citizens with the government information they 
need through channels of their choice

“It’s government made easy”
• Web: USA.gov and other web sites

• E-mail

• FAQ’s

• Web Chat

• E-mail updates

• Telephone: 1-800-FED INFO

• Publications: Pueblo, CO 81009
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USA.gov

• The official portal of the U.S. 
Government

• Catalogs millions of federal 
and state web pages for 
ease of navigation

• Best-in-class search engine 
for government information

• 1.5 million web sites link to 
USA.gov

• 84 million visits in 2006
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GobiernoUSA.gov

• The official Spanish portal of 
the U.S. Government

• Over 32,500 web sites link to 
GobiernoUSA.gov

• 1.6 million visits in 2006
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USA.gov

• Provides easy access to official government 
information and services from a single 
location

• Do not need to know organizational hierarchy 
or agency names

• Federal, state, local, territorial, and tribal 
information

• Rated #1 federal website by Brown University 
and #1 in the world by the United Nations 
World Public Sector report
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What Does America Ask Us?

• How to get Government Benefits and 
Grants

– Help with buying a home
– Starting or running a small business
– Social security
– Government grants
– Disaster assistance

• How to buy things from Government –
cars, homes, guide to buying

• International Travel
– Passport applications and questions
– Immunization needs

• Naturalization and Immigration
– Visas
– Check status of green cards
– Becoming a citizen

• How to get a Federal job
• Examples of Many Others

– A-Z Index of Government Agencies
– Address change, drivers licenses, vital 

records
– How to comment on legislation or 

contact Congress or White House
– Money: wage and hour issues, 

investments, savings, savings bonds, 
credit, making a will, taxes

– Consumer protection: scams and fraud, 
ID theft, Do Not Call Registry

– Weather
– State lottery results

• Seasonal/Sporadic
– Taxes, foreign policy issues, disasters, 

top news items

Top Requests at USA.gov
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E-mail Us

E-mail form
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USA.gov Frequently Asked Questions
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Web Chat

Web Chat Window
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Other FCIC Websites

Pueblo.gsa.gov
•Order, read, print, or save 

publications 
•Product recalls and scams
•Consumer news from 

federal agencies
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Other FCIC Websites

Multi-language Gateway

Links to federal government 
information in 28 languages
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Other FCIC Websites

Kids.gov

The Official Kids Portal for 
the U.S. Government
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Other FCIC Websites

ConsumerAction.gov

Everyday guide to being a 
smart shopper 
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Other FCIC Websites

Consumidor.gov

Spanish version of 
ConsumerAction.gov
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Other FCIC Websites

MyMoney.gov

U.S. government's website 
dedicated to teaching the 

public the basics of 
financial education 
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Other FCIC Websites

USAServices.gov

Help federal government 
agencies offer quality 
services to its citizens
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Other FCIC Websites

WebContent.gov
Web managers helping one 
another by sharing:
− experiences, 
− common challenges, 
− lessons learned, 
− successes, and 
− new ideas
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National Contact Center (1-800-FED INFO)

• English and Spanish 
agents

• Available 8am to 
8pm (M-F)

• IVR 24 x 7 

• Online 
Knowledgebase



19

National Contact Center

• Outsourced to ICT Group, 
Lakeland, FL

• Almost 2 million calls and 
emails in FY2006

• Tier 1 phone support for other 
agencies including Bureau of 
Consular Affairs, Dept of 
State:
– Travel abroad, international 

adoptions & abductions
– Emergencies: Tsunami, Lebanon 

evacuation
– Help with passport calls
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FirstContact Contract

• Provides ongoing or emergency contact center 
services to other Federal agencies

• 5 pre-vetted vendors

• 12 task orders to date including:
– Hurricane Katrina, 1.5 million calls and emails
– VA missing computer containing personal information for 

26 million veterans
– VA Education Benefits
– Human Trafficking Hotline
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Publication Distribution Center

• Consumer Information Catalog

• Pueblo, Colorado 81009

• More than 200 free & low-cost 
federal publications

• Full text available online at 
pueblo.gsa.gov

• Topics include health, federal 
benefits, money, housing, 
childcare, employment, small 
business, education, nutrition, 
cars travel, and more

• 16 million publications distributed 
in FY2006
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Types of Publications in the Catalog

•Free publications
Sponsoring agency prints, 
provides copies to Pueblo, and 
pays for distribution costs.  
Booklets are free to the public

•Low-price publications (LPP) 
Sponsoring agency prints and 
provides copies to Pueblo and 
the public pays $1.00 to cover 
postage and handling costs

•Sales publications
Available for sale through the 
GPO Sales Program  
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Pueblo Publication Distribution 

• GPO facility, worked together 
since 1973

• 95% of work at the facility is for 
FCIC 

• 365 million publications from 
more than 40 agencies

• FCIC bills agencies and 
reimburses GPO for all services
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Consumer Action Handbook

• Helps with consumer problems 
and questions

• Lists contact information for 
thousands of Better Business 
Bureaus, corporate consumer 
contacts, and state and local 
government consumer 
protection agencies

• Available at 
www.ConsumerAction.gov
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Channel    2006 
USA.gov visits 84,318,017
Other Web visits 19,067,859
Print publications 16,134,477
Toll-free telephone calls 1,831,513
Assisted Telephone Calls 7,854,820
Email 109,922
Subscriber emailings 2,378,104
Total Contacts 132,989,233

Our Public Contacts
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Volume Per Channel

USA.gov visits
63%

Subscriber e-mailings
2%Publications

12%E-mail Inquiries
0%

FirstContact Task Orders
1%

Assisted (Passport) Calls
6%

Toll-Free Calls
1%

Other Website Visits
14%

GobiernoUSA
1%
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Tools For You!

• Email Alerts: sign up to get an email when we add new 
information to our sites
– http://www.usa.gov/Contact/E-mail-subscriptions.shtml
– http://www.pueblo.gsa.gov/subscribe/

• RSS Feeds: add our feeds to your RSS reader and receive 
the latest news from us
– http://www.usa.gov/rss/index.shtml

• E-newsletters: receive our email newsletters
– http://apps.gsa.gov/FirstGovCommonSubscriptionService.php
– http://www.pueblo.gsa.gov/subscribe/
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Posters

If you’d like copies of the posters for your library, order 
online at pueblo.gsa.gov/rc/posters.htm
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Citizen Expectation Research

• Goal: Gain a better understanding of how and why the 
public contacts the government and what are their 
expectations 

• Overview
– Conducted in 2005 and 2006
– 35 focus groups
– 9 cities
– 346 people
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Key  Conclusions   

• Citizens will continue to use all current channels (websites, 
email, phone, print) to contact the government

• Preference for using the Internet has increased while in-
person contact is declining

• Citizens expect to get the information they need via a 
combination of channels and that the information will be 
consistent

• The government is not effectively communicating the 
availability of it’s information services
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Key Conclusions

• Citizens expect the government to ‘push’ information and 
services to them

• Citizens had expectations that Privacy and Security would 
not be a problem in the future

• Citizens’ expectations do not vary significantly by location or 
region
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“Hints from Heloise” column

• National Consumer 
Protection Week 
promotion

• February 6, 2007

• 500,000 publications 
requested
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• Intelligence Report Column 
– Women’s Health Package

• Sunday, May 14, 2006

• 1.2 million publications distributed

PARADE Magazine
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Spanish Targeted Mailing
(1.1 million pubs distributed)

Marketing Outreach

“Back of the Envelope”
(16.5 million envelopes)

Tax Refund Check Inserts 
(500,000 pubs distributed)
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“Monuments” 2006 PSA Campaign
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