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Exercise

Exercise 1:

Using Census 2010 statistics, find the 
median age of males in Dallas and 

Galveston Counties, TX who identified 
themselves as race “Black or African 

American alone”. 

Exercise Results

Hint:
AFF > Quick Start > Topic or table name = Type “median 
age” > Geography = Type “Dallas County, Texas” > Click 
“GO” > Topics > Dataset = 2010 SF1 100% Data > Close 
Select Topics window > Geographies > Type in text box = 
Galveston County, TX > Click Go > Check “Galveston County, 
TX” in Geography Results > Click Add > Close Select 
Geographies  window > Select P13B > View > Create Map > 
Click link for answer
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Exercise Results

The American FactFinder

Contact Information: 
Customer Services Center

(301) 763‐4636
(800) 923‐8282
ask.census.gov

Customer Services Center Hours:

Mon‐Thu 8:00 AM to 5:00 PM
Fri 8:00 AM to 4:30 PM
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A Survey of Website Tools

July 31, 2012

Lisa Wolfisch

Chief, Web and Social Media Branch

Center for New Media & Promotions

US Census Bureau

The statistics tools we’ll look at are . . . 

• Ideal for novice statistics users

• Allow users to embed and share statistics

• Provide multiple means of access
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• Map interface to 2010 Census and County 
Business Patterns statistics down

• Browse map or enter a location

• Compare locations

• Embed statistics on your website

Interactive Business & 
Demographics Map

http://www.census.gov/cbdmap/

Interactive Business & 
Demographics Map
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• 2010 Census statistics to the block level

• Alternate text-based interface 

• Embed statistics on your website

• Compare geographies

• Printable profiles

Interactive Population Map and Pop Finder

http://www.census.gov/

Interactive Population Map
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PopFinder (text version)

• Profile tables with statistics from multiple Census 
Bureau programs

• Browse states, counties, and places

• Places with populations over 5,000

• Provides access to more statistics for further 
exploration

• Download, print and share profiles

State & County QuickFacts

http://quickfacts.census.gov/



5

QuickFacts Profile

Contact Information

Customer Services Center
(301) 763‐4636
(800) 923‐8282
ask.census.gov

Customer Services Center Hours:

Mon‐Thu 8:00 AM to 5:00 PM
Fri 8:00 AM to 4:30 PM
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Overview of the 
Economic Census and
Economic Programs

Interagency Depository Seminar
July 31, 2012

US Government Printing Office

Andy Hait & Lindsay Peters-Dawson

Economic Planning & Coordination Division

U.S. Census Bureau

Overview

• What economic programs does the Census 
Bureau conduct?

• What data do these programs offer and what 
businesses are covered? 

• Why does Census produce these data? 

• How does Census produce these data?

• Where can data users find the data and other 
information? 

2
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What Economic Programs Does the 
Census Bureau Conduct?

The Economic Census
• Every 5 years, on the years ending in “2” and “7”

Economic Surveys and Other Programs
• Annual (e.g. County Business Patterns)

• Quarterly (e.g. Quarterly Financial Report)

• Monthly (e.g. Economic Indicators)

3

What Statistics Do These Programs 
Offer?

Economic Census
• Over 150 unique industry statistics, including the 

number of businesses, employment, annual payroll, 
and sales

• National and state-level data for all covered sectors

• Metro, county, place, and ZIP Code for selected sectors

• 2- thru 6-digit NAICS codes

• 18 of the 20 NAICS sectors covered; excluded:

– Agriculture (covered by USDA/NASS)

– Governments (covered by Census of Governments)

4
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What Statistics Do These Programs Offer? 
(cont.)

A Sidebar… the North American Industry 
Classification System (NAICS)

• Launched in 1997 as part of NAFTA
• Updated every 5 years
• Hierarchical

5

Level Example
Sector 51 Information

Sub-Sector 515 Broadcasting (except Internet)

Industry Group 5151 Radio and Television Broadcasting

Industry 51511 Radio Broadcasting

U.S. Industry 515112 Radio Stations

What Statistics Do These Programs 
Offer? (cont.)

Economic Surveys and Other Programs
• Selected industry statistics (vary by program)

– County Business Patterns – number of 
establishments, employment, & payroll

– Monthly Retail Trade – sales & inventories

• Primarily national-level statistics
– State, metro, county, and ZIP Code-level statistics 

for selected programs

• 2- thru 4-digit NAICS for most; 2- thru 6-digit for 
selected 

6
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What Statistics Do These Programs 
Offer? (cont.)

Economic Surveys and Other Programs (cont.)
• Industry statistics by Race, Ethnicity, Gender, and Veteran 

Status available from the Survey of Business Owners

7

What Types of Businesses Do These 
Programs Cover?

Employer Establishments
• Businesses with 1+ employees (file IRS form 941)
• Covered by the Economic Census and most of the 

other economic programs

Nonemployer Establishments
• Businesses with no paid employees (independent 

contractors) (usually File IRS form 1040 Schedule C)
• Make up 75% of all businesses in the US but < 4% of 

receipts/revenue
• Covered by the Nonemployer Statistics program only

8
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Establishments vs. Companies
• Establishment - A store, warehouse, factory, or other 

type of business at a single physical location
• Company (or firm) – One or more establishments 

under common ownership or control

For most economic programs, data are collected from the 
Establishments of a company

– Gives most accurate data & detailed levels of industry & 
geography

Few programs are Company-based (Quarterly Financial Report)

9

Why Does Census Produce These 
Statistics?

Legal Mandate
The Economic Census is required by law under 

United States Code, Title 13
• Authorizes the Census Bureau to conduct a quinquennial

economic census

• Also protects confidentiality of individual companies

• Most annual and other programs are voluntary or are 
published from data from administrative sources

10
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Legal Mandate (cont.)
Privacy and the United States Code, Title 13

• Prohibits the Census Bureau from releasing any statistics 
that would disclose the identity of individual companies

– Results in suppression of data in published tables

– Establishment counts and employment ranges shown 

11

Why does Census produce these 
statistics? 

Statistics Users!
Public Sector Uses

• Benchmark for other statistics and surveys

• Attract new businesses & assist business development

• Track economic change

Private Sector Uses
• Study your industry

• Better understand business markets

• Evaluate investments

12
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How Does Census Produce These 
Statistics?

For the 2012 Economic Census
• Starting in Oct. 2012, 4.3 million establishments will be 

mailed one of over 500 unique forms (tailored to specific  
industry)

– All large & mid-size employers
– Sample of small employers

• Electronic response also offered for larger companies; 
online for small single-establishment businesses

• Non-response and non-mailed cases imputed using        
administrative data (IRS)

• For 2007: 93% response rate for largest companies, 86%
overall

13

How Does Census Produce These 
Statistics?

For the Economic Surveys and Other Programs
• Statistical random sample used for most programs

• Administrative data used for County Business Patterns   
and Nonemployer Statistics

• Electronic response also offered

• Non-response and non-mailed cases imputed using 
administrative data (IRS)

• Lower response rates in comparison to Census   
(measures of reliability published)

14
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Where Can Data Users Find the Statistics?

15

Where Can Data Users Find the 
Statistics?

Economic Indicators

16

• Accessed by clicking on Economic Indicators dashboard
• Data released in Press Releases, MS Excel spreadsheets, 
and in new Database system
• Release calendar available on menu bar at top of page
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Where Can Data Users Find the 
Statistics?

All Economic Programs

17

• Accessed by clicking on Business link off Census.gov
• Includes program links; selected data in HTML & other formats

Where Can Data Users Find the 
Statistics?

Economic Census & Select Surveys 

18
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Where Can Data Users Find Other 
Information on the Economic Census?

19

Contact Information

Andrew.W.Hait@census.gov

(301)763-6747

Lindsay.W.Peters@census.gov

(301)763-4821

20
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Overview of the 
Economic Census and
Economic Programs

Presentation Exercises and Handouts

Interagency Depository Seminar
July 31, 2012

US Government Printing Office

Andy Hait & Lindsay Peters-Dawson

Economic Planning & Coordination Division

U.S. Census Bureau

Presentation Handouts and Exercises

• Exercises
1. NAICS Search and What’s Available (Business & Industry 

page)
2. 2010 County Business Patterns (AFF)
3. 2007 Economic Census (AFF)
4. Current Economic Indicators (Monthly Retail Trade page)

• Handouts
– NAICS Sectors
– Economic Census NAICS Exclusions
– Economic Census Geographies by NAICS Sector

2
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Exercises

3

Sample Scenario: An entrepreneur has 
contacted you about his interest in opening a 

fast-food restaurant. He is looking for 
information from the Census Bureau.  What can 

you provide him that will help him better 
understand this industry, develop his business 
plan, and identify a good place to locate the 

business?

4
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Exercise 1

What programs at the Census Bureau provide data 
on fast food restaurants that he might be able to 
use?

(Hint – Use the Industry Statistics Sampler (ISS), 
which can be accessed off the Business and Industry 
page)

5

Exercise 1 Steps & Answer

•Go to the Business & Industry page by clicking on the 

word “Business” at the top of Census.gov, type in 

“restaurants” in the Industry Search box, and click Go

• Click on 722211 (Limited Service Restaurants) in the 

results table

Data on this industry are available in the Annual Retail Trade survey, 

in County Business Patterns, in the Statistics of US Business, in the 

Economic Census, and in the Survey of Business Owners.

6



4

Exercise 2

He is thinking about opening his new fast-food 
restaurant in Middlesex County, NJ. How many fast-
food restaurants were there in 2010 and how does 
this compare to the other counties in the state? Is this 
a good county to put his restaurant in? 

(Hint – Use the data from the County Business 
Patterns (CBP) program, available on the CBP web 
site) (Will be available in American FactFinder on 7/17)

7

Exercise 2 Steps

• Click on the County Business Patterns shortcut under the Guide to All Data 

Sources tab on the ISS. This will bring you to the CBP web site.

• To select the counties: 

• Select New Jersey from the Select a state list and click Go!

• Select Middlesex, NJ from the Areaname list and click Go!

• To select the industry:

• Click the Detail button next to NAICS 72 and scroll down to view the data 

for NAICS 722211.

• To compare Middlesex County to other counties in NJ

• Click the Compare button next to 722211

8
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2010 County Business Patterns
722211   Limited‐service restaurants                                                                        Number of employees

Area Name

Paid 
employees 
for pay 
period 

including 
March 12 
(number)

First‐
quarter 
payroll 
($1,000)

Annual 
payroll 
($1,000)

Total 
Establishm

ents

Annual 
payroll per 
employee

2010 
Population 
Estimate

Population per 
establishment

1‐4 5‐9
10‐
19

20‐
49

50‐
99

100‐
249

250‐
499

500‐
999

1000 
or 

more

New Jersey 58,057 183,439 816,959 6,486 $14,072 8,801,624 1,357 3,743 1,011 768 839 114 10 1 0 0

Bergen, NJ 5,770 20,160 88,192 768 $15,285 906,541 1,180 466 113 96 86 7 0 0 0 0

Middlesex, NJ 4,919 15,804 70,285 620 $14,288 810,986 1,308 381 96 60 75 8 0 0 0 0

Essex, NJ 4,708 15,613 67,031 508 $14,238 784,228 1,544 310 79 43 59 16 1 0 0 0

Monmouth, NJ 4,843 15,285 71,624 502 $14,789 630,966 1,257 276 80 75 59 9 3 0 0 0

Hudson, NJ 3,230 11,439 49,772 474 $15,409 635,294 1,340 310 72 42 45 5 0 0 0 0

Ocean, NJ 3,530 10,567 50,991 420 $14,445 577,603 1,375 243 67 45 58 6 1 0 0 0

Morris, NJ 3,690 12,047 51,943 384 $14,077 492,694 1,283 197 65 57 61 4 0 0 0 0

Camden, NJ 3,977 11,784 50,158 377 $12,612 513,607 1,362 201 52 50 63 10 1 0 0 0

Passaic, NJ 2,784 9,291 40,520 332 $14,555 501,860 1,512 208 42 37 39 6 0 0 0 0

Union, NJ 3,183 10,071 43,384 315 $13,630 537,661 1,707 184 41 33 55 1 0 1 0 0

Burlington, NJ 3,723 10,772 45,527 312 $12,229 449,149 1,440 135 60 53 54 10 0 0 0 0

Mercer, NJ 2,546 8,053 34,674 266 $13,619 366,789 1,379 158 40 27 34 5 2 0 0 0

Somerset, NJ 2,201 7,411 32,089 250 $14,579 324,194 1,297 139 36 36 39 0 0 0 0 0

Cape May, NJ 680 1,894 16,395 192 $24,110 97,253 507 147 24 12 8 1 0 0 0 0

Atlantic, NJ 2,010 5,825 26,818 189 $13,342 274,685 1,453 93 35 25 33 2 1 0 0 0

Gloucester, NJ 2,357 6,617 28,852 176 $12,241 288,581 1,640 78 27 33 26 12 0 0 0 0

Cumberland, NJ 1,207 3,116 14,319 105 $11,863 157,149 1,497 55 20 12 11 7 0 0 0 0

Hunterdon, NJ 626 1,954 8,433 91 $13,471 128,373 1,411 56 19 9 5 2 0 0 0 0

Sussex, NJ 732 2,034 8,846 85 $12,085 149,239 1,756 43 21 9 11 1 0 0 0 0

Warren, NJ 794 2,214 9,693 82 $12,208 108,714 1,326 46 13 8 15 0 0 0 0 0

Salem, NJ 547 1,488 7,413 38 $13,552 66,058 1,738 17 9 6 3 2 1 0 0 0

Exercise 2 – Extra Credit!

Which township or borough (Economic Place) within 
Middlesex County reported the highest sales of 
limited-service eating places in 2007 and how do the 
other places in the county compare?

(Hint – Use the Economic Place data from the 
Economic Census, available in American FactFinder)

10
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Exercise 3

He is considering offering drive-thru service in his 
restaurant.  How common is this in NJ fast-food 
restaurants, and what percentage of his food sales 
should he expect might come from drive-thru service?

(Hint – Use the Product Lines data from Economic 
Census for the Accommodation and Foodservices
sector, available in AFF)

12
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Exercise 3 Steps & Answer

• Return to the ISS and click on the AFF link next to Economic Census

• Click on the link to the Product Lines table

• To view the data for New Jersey 

• Click the Back to Search button

• Click the Geographies search option, then State from the Geographic 

Type list, then New Jersey from the list and then the Add To Your Selections 

button.

• Select the Product Lines file (EC0744SLLS1) from the list.

Of the 6,659 limited-service restaurants in NJ, 1,229 offered Meals, snacks, and 

other food items dispensed via drive-through service, accounting for $685.3 

Million (21.2%) of the total  $3.2 Billion in this industry.

13

Exercise 3 – Extra Credit!

14

How does New Jersey compare to other states in 
terms of the drive-thru sales for fast-food restaurants?

41.4 40.8 38.9

21.2 20.4 19.1

14.4

0

10

20

30

40

50

New Mexico West
Virginia

Indiana New Jersey New York Connecticut District of
Columbia

Drive‐Thru Sales as Percent of Total Sales of Fast Food 
Industry: 2007

(Ranked 26th )
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Exercise 4

What were the total sales of Limited-Service Eating 
Places (NAICS 7222) through the latest month and 
how does this compare to the prior period?

(Hint – Use the Monthly Retail Trade Economic 
Indicator Report)

15

Exercise 4 Steps & Answer
•Go to the Economic Indicators page by clicking on the Economic Indicators 

banner in the top right corner of census.gov

• Select the “Advance Monthly Sales for Retail and Food Services” survey 

from the list by clicking on the survey title

• Click the “Excel (1992-present)” link to the right of the “Retail and Food 

Service Sales” bullet under Monthly Retail Trade Report.

• Scroll down to NAICS 7222 under “NOT ADJUSTED”

When this handout was created, the latest data was for April 2012. The 
preliminary monthly value for April was $18,611 (in $ Millions), down slightly 
from the $19,406 reported in March. The cumulative year-to-date value was 
$72,405. This is up $3,926 (5.7%) from the $68,479 published for the same 
period in 2011. 

16
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Additional Exercises to Do Later

What other types of data does the Census Bureau offer 
that he might find useful?  Maybe something about the 
types of food sold in fast-food restaurants in New 
Jersey?

(Hint – Use the data from the Miscellaneous Subjects 
files from the Economic Census for the Accommodation 
and Foodservices sector, available in AFF)

17

Additional Exercise Steps

• Click on the American FactFinder link under the Data tab on census.gov

• Expand the Topics menu, then the “+” next to Program, and select “Economic 

Census ” from the list. Economic Census will be added to the Your Selections 

box. Close the menu.

• To select the industry:

• Expand the Industry Codes menu, expand the Industry Sector menu and 

select 72, Accommodation & Food Svcs, and finally select 722211 from the 

Industry Code Results list.

• Click Add to put this code in the Your Selections box. Close the menu.

18
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Additional Exercise Steps (cont)

• To select the Geography: 

• Expand the Geographies menu, select New Jersey from the 

Geographic Results list, and click Add to put this item in the Your 

Selections box. Close the menu.

• Select the appropriate table from the Search Results list

19

Additional Exercise Results
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Handouts

23

24

11       Agriculture, Forestry,
Fishing, and Hunting

21       Mining 
22       Utilities
23       Construction 
31-33  Manufacturing 
42       Wholesale Trade 
44-45  Retail Trade 
48-49  Transportation and

Warehousing
51       Information 
52       Finance and Insurance 
53       Real Estate and Rental

and Leasing

54   Professional, Scientific and Technical 
Services

55 Management of Companies and
Enterprises

56   Administrative and Support and Waste 
Management and         Remediation 
Services

61   Educational Services
62   Health Care and Social Assistance 
71 Arts, Entertainment and                    

Recreation 
72 Accommodation and Food Services 
81 Other Services (except Public   

Administration) 
92   Public Administration

Not covered by Econ Census; Partial coverage in Econ Census

NAICS Sectors
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What’s NOT Covered in the
Economic Census?

Whole Industries 
Excluded:
11: Agriculture, forestry…

482: Rail transportation

525: Funds, trusts

6111-6113: Schools & colleges

8131: Religious organizations

81393: Labor Unions

81394: Political organizations

814: Private Households

92: Public administration

Partial Exclusions:
Public utilities

Post exchanges

Gov’t-owned buses, subways

Gov’t-owned ambulance services

Gov’t-owned hospitals ARE covered

[Note: Most of these industries ARE 
covered in other federal statistics 
programs.]

25

Econ Census Geographic Coverage
Sector States MA's Coun-

ties
Places ZIP

Codes

21: Mining X

22: Utilities X X

23: Construction X

31-33: Manufacturing X X X X

42: Wholesale Trade X X X X

44-45: Retail Trade X X X X X

48-49: Transportation and Warehousing X X

51: Information X X X X

52: Finance and Insurance X X

53: Real Estate and Rental and Leasing X X X X

54: Professional, Scientific, and Technical Services X X X X X

55: Management of Companies and Enterprise X

56: Admin. and Support and Waste Management and 
Remediation Services

X X X X X

61: Educational Services X X X X X

62: Health Care and Social Assistance X X X X X

71: Arts, Entertainment and Recreation X X X X X

72: Accommodation and Food Services X X X X X

81: Other Services (Except Public Administration) X X X X X
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Geography Division

US Census Bureau
Geographic Entities and 

Concepts

Geographic Concepts

• Addresses vs. Geographic features and entities

• Legal/Administrative vs. Statistical 

• Nesting relationships (or the lack of)

• Small area geography (tracts, block groups, blocks)

• Dangers of definitions (boundaries vs. perceptions)

• Calculated geography (ZCTAs, UAs) 

• Products and Resources ‐ find more information
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Geographic Entities

3

Legal/Administrative

• States

• Counties

• Minor civil divisions

• Incorporated places

• Congressional districts

• School districts

Statistical

• Census tracts

• Metropolitan/Micropolitan
statistical areas

• Urban areas

• Census designated places

Hierarchy of Census Geographic Entities
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Small Geographic Areas

Blocks

● Smallest units for 100% data tabulation

● Cover entire nation

● Nest within all other types of geographic areas

● Generally bounded by visible features or boundaries

Block Groups

• Smallest units for tabulation of sample statistics

• Population ranges from 600 to 3,000

• Nest within census tracts

Census Tracts

• Small, relatively permanent, consistent statistical 
subdivisions of a county 

• Size: optimally 4,000 people; range between 1,200 and 
8,000

• About 65,000 census tracts Census 2000; a little over 
74,000 for Census 2010

• Defined nationwide for the first time in Census 2000

Small Geographic Areas
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Census Tract

Census Tract

Block Group



5

Census Tract

Block Group

Census Block

You are 
here

Union 
Station

BLS

GPO
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You are 
here

GPO

County Subdivisions

Minor Civil Divisions (MCDs) 
• Legally bounded entity

• Subcounty entities in 29 states, the District of 
Columbia, Puerto Rico, and the Island Areas

• May have a formal government with elected officials

Census County Divisions (CCDs) 
• Statistical entity

• Subcounty units that have stable boundaries and 
recognizable names in 21 states

• No minimum or maximum population guidelines

12
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13

Places

Incorporated Places

• Legally bounded entity

• Referred to as cities, boroughs, towns, or villages, 
depending on the state

• Some form of local governance (city council, 
mayor, etc) recognized by the state

Census Designated Places (CDPs)

• Statistical entity

• Area with a concentration of population, housing, 
and commercial structures identifiable by name;  
not within an incorporated place

14
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15
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Las Vegas 
Places

Counties and County Equivalents

• Counties in 48 states
• Independent Cities in MD, MO, NV, and VA
• Parishes in Louisiana
• Cities, Boroughs, Municipality, Census Areas in 
Alaska

• Municipios in Puerto Rico
• Islands and Districts in American Samoa
• Municipalities in the Northern Marianas
• Islands in the Virgin Islands
• District of Columbia and Guam each treated as a 
county equivalent

18
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Census 2010 Urban Areas

• Represent densely developed territory, the “urban 
footprint”  

• Contain residential, commercial, and other nonresidential 
urban land uses. 

• Cross all other geographic units within the nation

• Begin with a dense core of at least 1,000 people per 
square mile

Two types of Urban Areas
1. Urbanized Areas of 50,000 or more people
2. Urban Clusters of 2,500 up to 50,000 people

20
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Core Based Statistical Areas (CBSA)

• In 2003, CBSA replaced terms  “Metropolitan/Micropolitan
Areas”, and other related geographic terms.

• U.S. Office of Management and Budget (OMB) defines CBSAs 
to provide a nationally consistent set of geographic units

• Built from county/counties associated with a dense 
urbanized area or urban cluster of at least 10,000 population

• Represents an area with a high economic/social integration

• Integration assessed through commuting flow between 
adjacent counties and the core. 

• CBSAs include metropolitan divisions, combined statistical 
areas (CSAs), New England city and town areas (NECTAs), 
NECTA divisions, and combined NECTAs.
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Core Based Statistical Area Classification

• Core Based Statistical Area (CBSA) – refers to both  
metropolitan and micropolitan statistical areas; county-
based areas, defined based on commuting patterns

• Metropolitan Statistical Area - must have at least one 
UA 

• Micropolitan Statistical Area - must have at least one 
UC with a population of at least 10,000

• Metropolitan Division – subdivision of a metropolitan 
statistical area 

24
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Core Based Statistical Area Classification –
continued

• Combined Statistical Area – represents a grouping of 
adjacent CBSAs

• New England City and Town Area – a city- and town-
based equivalent to the county-based CBSAs

• Principal City – a place that occupies a more important 
social and economic position within a CBSA 

25

Core Based Statistical Area Examples

26

Richmond Metropolitan Statistical Area

Bethesda‐Frederick‐RockvilleMetropolitan Division of 
Washington‐Arlington‐Alexandria Metropolitan Stat. Area

Seaford Micropolitan Statistical Area
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http://www.census.gov/geo/www/programs.html

Exercise 1
Task 1
• From www.census.gov, navigate to the Geography Page
2010 Census Geographic Products
Q: How many different reference maps are there?

Task 2
• Identify the link to Geographic Tallies by Entity Type.
Q: How many 2010 census blocks are there in New York?

Task 3
• Navigate to block maps 
• Find the block map that contains the GPO.
Q: What is the number of the block of the GPO?
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Exercise 2

Navigate to the Geographic Programs web page 

Tasks
1. How many Geography programs are listed?
2. Navigate to the BAS web page
3. Open a BAS map 
4. Download or open a map or shapefile

Exercise 3

• Go to the Census homepage (www.census.gov.)
• Click on Subjects A to Z
• Search for more information on Urban Areas (UAs)

Questions:
1. How many types of UAs are there?
2. Name them and list their population thresholds
3. Navigate to the Geography homepage, and then 
find the same Urban Areas page.
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Exercise 4

• Navigate to Census tract info page from the main 
Geography web page

Questions:
1. Determine which 2000 census tract you live in.
2. Determine which 2010 census tract you live in.
3. Are the tract numbers the same?
4. Determine which census tract you are in right now 

(hint: the address is 732 North Capitol Street, NW, 
Washington, DC  20401)

5. “Map” one of the above selections (1‐3)

Questions?

Geographic area concepts, criteria, 
codes, and attribute
Geographic Standards 
and Criteria Branch:  301-763-3056

Geographic products
Geographic Products Branch:  301-763-1128
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Questions?

Geographic area concepts, criteria, 
codes, and attributes:
Geographic Standards 
and Criteria Branch:  301-763-3056

Geographic products:
Geographic Products Branch:  301-763-1128
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American Community Survey 
Overview

2012 Annual Interagency Depository Seminar
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Gretchen Gooding
American Community Survey Office

U.S. Census Bureau

Outline

• American Community Survey (ACS) basics

• Resources for learning more

• Accessing ACS statistics products in American 
FactFinder (AFF)

• Questions
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What is the ACS?

• A large national survey 
that uses continuous 
measurement methods to 
produce detailed 
population and housing 
estimates each year

• Designed to produce 
critical information that 
had previously come from 
the decennial census

3

Census / ACS History

• 1790-1930
Census: one form to all households (4-54 questions)

• 1940-2000
Census: short form and long form

• 2000
ACS: large-scale demonstration

• 2005-present
ACS / PRCS: full implementation

• 2010
Census: short form only

4
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2010 Census vs. ACS

2010 Census ACS

• Official counts • Sample estimates

• Population totals • Population characteristics

• Every 10 years • Yearly

• Point in time • Period of time

5

6

ACS Data Collection: Households

Phase 1: 
Mail

Phase 2: 
Telephone

Phase 3: 
Personal Visit
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American Community Survey
Content

7

Social

Economic

Housing

Demographic

How Target Uses the ACS

8



5

Selected Census 
Geographic Concepts

Legal/Administrative Areas

• Nation

• States

• Counties

• Incorporated Places

• Minor Civil Divisions

• Congressional Districts

• State Legislative Districts

• School Districts

Statistical Areas

• Regions

• Divisions

• Census Designated 
Places

• Census County Divisions

• Public Use Microdata
Areas (PUMA)

• Census Tracts

• Block Groups

9

Availability of ACS Statistics Products

Estimated Population 
of Geographic Area

Type of ACS Estimates 
Released

65,000 or more 1-year, 3-year, 5-year

20,000 to 64,999 3-year, 5-year

Less than 20,000 5-year

10
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Statistics Products Release Schedule

Year of Data Release
Type of 

Estimate
2006 2007 2008 2009 2010 2011 2012

Year(s) of Data Collection
1-Year 2005 2006 2007 2008 2009 2010 2011

3-Year NA NA 2005-
2007

2006-
2008

2007-
2009

2008-
2010

2009-
2011

5-Year NA NA NA NA 2005-
2009

2006-
2010

2007-
2011

11

Map of ACS Publication Areas

12
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Outline

• American Community Survey (ACS) basics

• Resources for learning more

• Accessing ACS statistics products in American 
FactFinder (AFF)

• Questions

13

ACS Main Page

14

www.census.gov/acs
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American Community Survey 
Learning More

• ACS Main Page

• Guidance on Comparing ACS Statistics to 
Other Sources

• The ACS Compass Products

• ACS  E-learning Tutorial

• Design and Methodology Report

Outline

• American Community Survey (ACS) basics

• Resources for learning more

• Accessing ACS statistics products in 
American FactFinder (AFF)

• Questions

16
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Census Bureau Homepage

17

www.census.gov

18

http://factfinder2.census.gov

American FactFinder
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Statistics Products

Profiles

• Data Profiles 

• Narrative Profiles 

• Comparison Profiles

• Selected Population 
Profiles

Tables

• Detailed Tables 

• Subject Tables 

• Ranking Tables

• Geographic Comparison 
Tables

19

American FactFinder:
Exercise Questions

Goal
Start with a basic research question(s) and 
navigate to the appropriate table used for 
answering it.

20
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Exercise Questions

• 1 -- What is the percentage of people 25 and 
older in the District of Columbia with a 
bachelor’s degree or higher in 2010?

[Hint] Go to: http://factfinder2.census.gov.  Under “Topics,” click 
on “Program,” then select “American Community Survey”

21

Exercise Answer #1

• The percentage of people 25 and older in 
the District of Columbia with a bachelor’s 
degree or higher in 2010 is 50.1 percent.

• Source: DP02 Selected Social Characteristics in 
the US or S1501 Educational Attainment

22
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Question 1

23

• Check the box 
next to “District 
of Columbia” 
and select “Add”

• Or click on 
“District of 
Columbia”

• “State: District 
of Columbia” 
will appear in 
“Your 
Selections” 

24
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• Under “Dataset,” 
select “2010 ACS 1-
year estimates”

• “Dataset: 2010 ACS 
1-year estimates” will 
appear in “Your 
Selections”

25

• Under “People,” click on 
the “+” icon next to 
“Education”

• Next, select “Educational 
Attainment”

• “People: Education: 
Educational Attainment” 
will appear in “Your 
Selections”

• Type “bachelors” in the 
“Search within Results 
for…” box, then click 
“GO”

26
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• Click on the 
title of the 
table to view

• Or check the 
box next to 
your tables of 
interest and 
select “View”

27

Table S1501: Educational Attainment

28
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Exercise Questions

• 2 -- What state had the greatest 
percentage of children below the poverty 
level in 2010?  What was the percentage?  
Where did Virginia rank?  

29

Exercise Answer #2

• Mississippi had the greatest percentage 
of children below the poverty level in 2010 
at 32.5 percent. 

• Virginia ranked 43rd at 14.5 percent +/-0.6.

• Source: R1704 Percent of Children Under 18 
Years Below Poverty Level in the Past 12 
Months (For Whom Poverty Status is 
Determined)

30
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Question 2

31

• Under “Dataset,” 
select “2010 ACS 
1-year estimates”

• “Dataset: 2010 
ACS 1-year 
estimates” will 
appear in “Your 
Selections”

• Under “Product Type,” 
select “Ranking 
Table”

• “Product Type: 
Ranking Table” will 
appear in “Your 
Selections”

• Type “poverty” into in 
the “Search within 
Results for…” box, 
then click “GO”

32
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• Click on 
the title of 
the table to 
view

• Or check 
the box 
next to 
your tables 
of interest 
and select 
“View”

33

R1704: Percent of Children Under 18 Years Below 
Poverty Level in the Past 12 Months (For Whom 

Poverty Status is Determined)

34
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Exercise Questions

• 3 -- How many occupied housing units in 
the District of Columbia, Maryland, and 
Virginia lack complete plumbing facilities in 
2008-2010?  What is the corresponding 
margin of error?  

35

Exercise Answer #3

Estimate Margin of Error

DC 1,710 480

Maryland 9,036 871

Virginia 15,482 1,139

36

Source: B25048 Plumbing Facilities for 
Occupied Housing Units



19

Question 3

37

• Check the box 
next to “District 
of Columbia,” 
“Maryland,” and 
“Virginia” and 
select “Add”

• “State: District 
of Columbia, 
Maryland, 
Virginia” will 
appear in “Your 
Selections” 

38
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• Under “Dataset,” 
select “2010 ACS 3-
year estimates”

• “Dataset: 2010 ACS 
3-year estimates” will 
appear in “Your 
Selections”

39

• Under “Housing,” click 
on the “+” icon next to 
“Physical 
Characteristics”

• Next, select 
“Plumbing Facilities”

• “Housing: Physical 
Characteristic: 
Plumbing Facilities” 
will appear in “Your 
Selections”

40



21

• Click on the 
title of the 
table to view

• Or check the 
box next to 
your tables of 
interest and 
select “View”

41

B25048: Plumbing Facilities for 
Occupied Housing Units

42
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Outline

• American Community Survey (ACS) basics

• Resources for learning more

• Accessing ACS data products in American 
FactFinder (AFF)

• Questions

43

44

Contact Information

Visit the ACS/PRCS website:
www.census.gov/acs

Contact by telephone:
1-800-923-8282

Submit a question:
https://ask.census.gov
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